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Abstract:
The goal of communication for development is to spur development among a group of people. Its aim is to evoke positive change
that is empowering thereby facilitating development. Economic poverty affects both men and women however women are the
majority poor. Migori County ranks 25 out of 47 counties in the poverty index ranking in Kenya (Economic Survey Report 2017). The
development indices of literacy of women, fertility and child mortality in Migori County is ranked number 30, 35, 40 respectively out
of the 47 counties in Kenya (Kenya Population and Housing Survey 2016). The aforementioned statistics indicate that women in
Migori County are lagging behind in development. A number of development projects have been put in place by Migori county
government to spur the economic development of women however the women still remain poor. The study is based on the premise
that the development projects initiated by county government for women economic development are not effective because the
development communication programmes are not gender sensitive. The purpose of this study was to establish the gender influence
in communication for development in Migori County. The study was guided by the following objectives: establish which gender
disseminates messages on development opportunities for females in Migori County, identify which gender can positively influence
females in the communication of development opportunities for females in Migori County.Exploratory research design was
employed as a research design for the study. Data was collected through interview responses from the county director of gender, 2
ward administrators, 10 leaders of 10 women groups, 20 members of 10 women groups found in Nyatike and Kuria West Sub
counties. Focus group discussions involving 10 women from registered groups was also conducted. The total number of participants
for the study was 43. The county director of gender and the ward administrators were chosen through saturated sampling while the
women were purposively sampled to take part in the study. Data collected was analyzed qualitatively through content analysis. The
study found out that the county government of Migori engaged males to disseminate communication for development messages for
females. On the other hand, the females in Migori County preferred that the communication for development messages be
disseminated by females in order for them to understand and respond positively to the messages. The study recommends that the
county government should engage more female communication specialists to advocate for gender balanced communication for
development in the region. The county government should also adhere to the two third gender rule as it employs county officials so
that communication for development is not dominated by one gender. The study recommends that the county government of Migori
should put emphasis on gender while disseminating information on communication for development targeting females in order to
have the desired influence on the females.
Keywords: Gender, influence, development, communication for development

1. Background of the Study
1.1. Communication for Development
Communication for development (C4D) was first used in the Philippines in the 1970s by Professor Nora Quebral
(Manyozo, 2006), where the initial stages of communication for development were characterized by the use of mass media
that considered people as audiences ready to be influenced by the messages they received (Manyozo, 2008; Agunga, 2012). In
1997, the United Nations adopted the definition of Communication for development as: Communication for development
stresses the need to support two-way communication systems that enable dialogue and that allow communities to speak out,
express their aspirations and concerns and participate in the decisions that relate to their development.
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The second definition emerged at the First World Congress of Communication for Development, held in Rome in
October 2006. It is included in the document known as the Rome Consensus, in which the more than 900 participants of the
Congress (Inagaki, 2007) agreed to conceive it as a social process based on dialogue using a broad range of tools and methods.
It is also about seeking change at different levels, including listening, building trust, sharing knowledge and skills, building
policies, debating, and learning for sustained and meaningful change.
In the modern times, communication for development has come to be viewed as a way to amplify voice, facilitate
meaningful participation, and bring about a decisive social change through the process of sustained empowerment (Schegg
and Stangl, 2017). Recently, the Communication for development Division of the World Bank, considers it as an
interdisciplinary field based on empirical research that helps to build consensus while it facilitates the sharing of knowledge to
achieve positive change in development initiatives (World Bank, 2015). It is not only about effective dissemination of
information but also about using empirical research and two-way communication among stakeholders.
Communication for development as an art and science of human communication, has been used to achieve speedy
transformation of a country and the mass of its people from poverty to a dynamic state of economic growth that makes
possible greater social equality and the larger fulfilment of the human potential (Quebral, 2006; Rogers, 2016). At more
regional and local scale, the process of C4D create mechanisms to broaden public access to information on reforms;
strengthening clients’ ability to listen to their constituencies and negotiate with stakeholders; empowering grassroots
organizations to achieve a more participatory process and undertaking communication activities that are grounded in
research (Servaes, 2008).
The “silent engine” that drives development endeavour is communication. In the developed world, development
communication is geared toward addressing the dysfunctions of physical and material progress. In the developing world, it is
concerned with the provision of physical and material infrastructure. But it is also concerned with social change in the form of
inspiring hard work, eliciting self-help, and providing education, health facilities, and other critical conditions. Africa is one of
the regions in the developing world where development seems to be occurring slowly (Moemena, 2007).
1.2. Development
Development entails the process of economic and social transformation that is based on complex sets of economic,
social, cultural, socio-cultural and environmental factors and their interactions that may result in improvement of the overall
human wellbeing (Ngomba, 2016; Thomas, 2017). Development is viewed as a widely participatory process of social change in
a society, intended to bring about both social and material advancement, including greater equality, freedom, and other valued
qualities for the majority of people through their gaining greater control over their environment (Servaes, 2008; Bourgignon,
2015). Historically it has largely been synonymous with economic development but has recently been used in a holistic and
multi-disciplinary context of human development as well as other concepts like quality of life or subjective well-being
(Thomas, 2017). For this study, the term development will entail human aspect of economic development as defined by Ranis,
Stewart and Ramirez, (2000)
1.3. Gender Dimension in Communication for Development
Gender is defined as the socially constructed roles, behaviours, activities and attributes that a given society considers
appropriate for men and women (WHO, 2015). As a social phenomenon, the meaning of gender is negotiated by individuals
and societies and therefore varies over time and across contexts (Sen et al .2007) Women are more central than ever before to
visions of global development: so why then do gender inequities remain? More money is being spent in development in the
name of women’s empowerment. More women are serving in roles of global leadership. More girls are being educated. But
serious gender gaps in employment, in pay, in legal rights, and in leadership positions challenge the ability of both women and
men to reach their potential (Wilkins, 2016).
In recent years, there has been a growing recognition on the importance of constructing a significant gender schema
in communication for development globally (Moser, 2015). This follows a long-term experience that has stratified gender into
explicit positions that place men above women (Lorber, 2004; Amadiume, 2015). This has seen male getting more privileges to
command more power, prestige, property and economic rewards than most women regardless of the social or societal
grouping. In particular, women are the subordinate group, whose positions are adjudicated to labour in the household and in
the marketplace (Stern, 1997). In this connection, gender perspectives have utilized the field of cultural criticism to question
the rationality of the dominant culture by revealing the way culture structurally favours men and their interests (Treichler and
Wartella, 2006; Winship, 2013). Efforts have been put in place to try and enforce gender involvement in communication for
development programmes aimed at establishing democratic communication and egalitarianism in society (Parpart, Rai and
Staudt, 2013). The gender focus on communication therefore remains crucial as these are power structures which define
reality, produce social meanings, set agenda and inform the citizenry.
2. Research Problem
Low uptake of development in many parts of Kenya has been acknowledged for several decades (Rees, et al, 2016).
Efforts are aimed at ensuring that resources are developed into the grassroot to enhance development agenda. As a result,
several counties are currently undertaking many projects aimed at alleviating poverty among the people at the local levels
through the devolution programme (Clarity, 2013). One of the aims of devolution was to improve the livelihoods of the people,
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among whom, women make up a critical mass. Migori county government has initiated a number of development projects with
the aim of uplifting the livelihood of women however, the women remain poor. Migori County ranks 25 out of 47 counties in
the poverty index ranking in Kenya (Economic Survey 2017).The development indices of literacy of women, fertility and child
mortality in Migori County is ranked number 30, 35, 40 respectively out of the 47 counties in Kenya (Kenya Housing and
Population Survey 2016) The development projects failed to realize the intended objective because the county government
does not recognize that the styles of communication and influence between male and female is always different. Failure to
take cognizant of the gender styles for communication lead to ineffective delivery of messages of development, consequently
the message fails to have the desired influence on the target audience. It is a recognized fact that the success of development
efforts depends, in part, on the quality of the communication established with the populations concerned and on the taking
into account of gender issues
2.1. Objectives of the Study
The study was guided by the following objectives:

To establish which gender disseminates information of development opportunities for females in Migori County.

To identify which gender can positively influence females in the communication of development opportunities
for females.
2.2. Research Questions
The study aimed to answer the following questions:

Which gender disseminates information on development opportunities for females in Migori County?

Which gender can positively influence females in communication of development for females in Migori County?
3. Literature Review
3.1. Gender Styles of Communication and Social Influence
Communication does not only inform but also influences the behaviour of the receiver of information. Development
communication involves a planned change in knowledge, attitudes, and practices, which influence not just the individual but
other components of a system as well (Kheerajit). Participatory development communication a term coined by Bessette
(2004), aims to facilitate dialogue and empowerment in community-based level interventions in Latin America, Africa, and
Southeast Asia. It means moving from a focus of informing and persuading people to that of changing their behaviours or
attitudes and facilitating exchanges among different stakeholders to address a common problem.
Men and women not only differ in the way in which they communicate with one another but also in the way that they
attempt to influence one another. Influence is a leader’s ability to motivate and influence their followers to change their
behaviour, beliefs and attitudes. (Merchant, 2012). Social influence is the process by which individuals make real changes to
their feelings and behaviours as a result of interaction with others who are perceived to be similar, desirable, or expert
(Rashotte, 2007). Historically most research on gender and social influence has focussed on gender differences in influence
ability, the extent to which men and women are influenced by others (Carli 2001). Less attention has however been devoted to
the effect of a person ’s gender on his or her ability to influence others (Murray 1995).
In most settings, women possess lower levels of status and power than men do , particularly power based on expertise
or legitimate authority ( Carli 1999).Because men and women typically fill different roles, with women more often occupying
caretaking , domestic and lower status occupational roles and men more often occupying higher status occupational roles ,
people expect men to behave more agentically than women and women to behave more communally than men ( Rao
1995).Moreover , given the social roles to which men and women are assigned in society ,dominant behaviour ,such as
aggression and competitiveness , is prescriptively more congruent with the male than the female role ( Carli 2001).
Much research has revealed that women continue to be viewed as warmer and nicer than men ( Diekman and Eagy
2000) .Unfortunately , the stereotype of female warmth has become prescriptive : women are expected to show communal
traits .Because women lack status ( Ridgeway 1995) and possess relatively low levels of legitimate power ( Carli 1999) they
are penalised and rejected when they do not adhere to the prescription for warmth and communality .Women who attempt to
influence others while communicating a desire for personal gain or to enhance their own status are likely to be unsuccessful
.Instead people are likely to show greater receptiveness to female influence by a woman who is collaborative and whose goals
appear to focus more on helping others achieve their goals than on her own benefit ( Meeker & Weitzel O ’ Neil ,1998)
The idea that women and men have different communication styles have become the theme of many best-selling
books on gender differences such as the book written by Tannen’s (1990) You just don’t understand: Women and men in
conversation and Gray (1992) titled “Men are from Mars, Women are from Venus”. These books argue that there are
significant and consistent differences in communication styles between men and women.
The biggest difference between men and women and their style of communication boils down to the fact that men and
women view the purpose of conversations differently. Academic research on psychological gender differences has shown that
while women use communication as a tool to enhance social connections and create relationships, men use language to exert
dominance and achieve tangible outcomes (Leaper, 1991; Maltz &Borker, 1982; Wood, 1996; Mason, 1994). Women are,
overall, more expressive, tentative, and polite in conversation, while men are more assertive, and power-hungry (Basow &
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Rubenfield, 2003). Men and women also differ in their relations towards men value their independence (Chodorow, 1978;
Dinnerstein, 1977; Eagly, 1987; Grilligan, 1982; Miller, 1976). On the other hand, popular works by John Gray and Deborah
Tannen show that that while men view conversations as a way to establish and maintain status and dominance in
relationships, women see the purpose of conversation to create and foster an intimate bond with the other party by talking
about topical problems and issues they are communally facing (Gray, 1992; Tannen, 1990).
Academic research has shown many differences in communication styles between men and women. Overall, women
are expected to use communication to enhance social connections and relationships, while men use language to enhance social
dominance (Leaper, 2011; Mulac, Bradac, & Gibbons, 2001). On average, women use more expressive, tentative, and polite
language than men do, especially in situations of conflict (Basow& Rubenfield, 2003). Popular research has also shown gender
differences in communication styles, from men being primarily goal-oriented and result-focused and women being
relationship-oriented and placing a high value on closeness and intimacy in interactions with other people (Tannen, 1990;
Gray, 1992). Overall, the two bodies of research on gender differences in communication styles (academic research and
popular literature) tend to agree on how men and women differ in the way they communicate. While academic research
focuses more on the communication characteristics and traits that men and women exhibit, popular literature makes the
connection between psychological gender traits and communication styles and gender differences in terms of basic goals of
conversations (Merchant 2012).
Gray (1992) suggested that men prefer to do things by themselves, tend to evaluate the competence of others when
interacting and are more competitive. This is somewhat consistent with some research that have shown that men tend to
value male input over female input and assume that men are more competent than women (Martin,1996; Pierce, 1995;
Williams, 1995). Males are also more likely than females to intentionally withhold information to further their own positions
or harm another’s position (Deal, 2000). Such ways that men accomplish something have often identified them as being
competent, but this is not the case when it comes to women. Men trust more than women, and women are more trustworthy
than men (Buchan, Croson & Solnick,2008). However, conversation style differences frequently lead to women being
evaluated as less competent than men. Although it may seem that the female communication style might be the weaker form,
it can also be said that females are more able to establish a rapport that encourages response because of their ability to
empathize and connect. While males conversational style usually centers around their own independence, female
communication style reflects their need for connectedness (von Hippel, Wiryakusuma, Bowden, & Shochet, 2011). Men or also
known as Martians by Gray (1992) value power, competency, efficiency, action, achievement, and accomplishment. His view
on women’s (he calls them “Venusians”) sense of self in the work place is defined primarily by the quality of her work
relationships. In the work place, Venusians respect efficiency and achievement, but values support, trust, and communication
more. He also claimed that Venusians are more interested in the quality of work relationships, personal expression, and
mutual support than Martians. Venusians experience fulfilment by sharing, collaborating, and cooperating in the process of
achieving greater success.
Asking questions means different things to men and women, and thus the complexity underpinning the significance of
asking questions is often managed in different ways. According to Tannen (1994), the language of conversation is primarily a
language of rapport for women i.e. a way of establishing connections and negotiating relationships. For men, talk is primarily a
means to provide information, preserve independence and negotiate and maintain status in a hierarchical social order i.e. a
language of report. It has also been found that men tend to interrupt more and they are more resistant to asking questions
(Tannen, 1990; Coates, 1996; Lakoff,1996). Women are more likely than men to ask questions and agree with others, and
women are less likely than men to challenge others’ statements and frame others’ arguments. These differences are theorized
to reflect women’s greater concerns for cooperation and connection in their relationships. These conclusions are consistent
with Gray’s (1992) notion that men are more likely to interpret messages according to levels of dominance, whereas women
are more likely to interpret them according to levels of supportiveness.
Overall, research has showed that, in general, women are more social emotional in their interactions with others,
whereas men are more independent and unemotional (Grilligan, 1982; Miller, 1976). Theorists have suggested that these
gender differences in communication styles put women at a disadvantage when interacting with others because they speak
more tentatively than men, who are known to speak more assertively, thus leaving the impression that men are more
confident and capable as leaders (Lakoff, 1996). Many of these gender differences in communication styles outlined make
women appear subordinate to men, suggesting they should be viewed as second-class to men (Merchant, 2012).
3.2. Conceptual Framework
Reichel and Ramey (1987) in Kombo and Tromp, (2006) sees conceptual framework as a set of ideas and principles
taken from relevant field of inquiry and used to structure subsequent presentations. Conceptual framework involves forming
ideas about relationships between variables in the study and showing these relationships graphically or diagrammatically
(Mugenda and Mugenda,2003).
The conceptual framework for this study has been depicted in the Figure below. In the framework the researcher
intends to determine relationship between gender influence in communication for development and the prospect of
development of females in Migori County. In the conceptual framework, gender perspective in communication for
development is the key determinants of development agenda in the county. However, intervening variables such as county
INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH & DEVELOPMENT

DOI No. : 10.24940/ijird/2018/v7/i6/JUN18121

Page 232

www.ijird.com

June, 2018

Vol 7 Issue 6

policy and laws on development and communication may have far reaching consequences to relationships between gender
perspectives on communication for development and the prospects for actual development outcomes among females.

Figure 1: Conceptual Framework Showing the Relationship among the Variables of the Study
4. Research Methodology
4.1. Research Design
Good research designs help the researcher to plan and implement the study in a way that will help the researcher to
obtain intended results, thus increasing the chances of obtaining information that could be associated with the real situation
(Burns & Grove 2001). Exploratory research design was employed in this research. The study sought to generate a
posteriori data that tested the relationships between the independent variables and the main dependent variable. The
advantage of exploratory research is that it was easier to make new discoveries due to the less stringent methodological
restrictions. The study focused on gender sources of information for communication for development, the research design
gave more room for interpretation and understanding.
4.2. Sample Size and sample selection
The major aim of sampling in research is to identify the participants who are likely to give rich and in depth
information on the issue being studied so that we learn the most about it (Dörnyei, 2007).In this study, the researcher selected
three categories of participants: county director of gender, ward administrators, leaders of different women groups in Nyatike
and Kuria West other members of women from groups that have benefitted and members from groups that have not
benefitted from the development project initiatives in the county were also purposively sampled for the study. The county
director of gender was chosen because she sets, co-ordinates and implements the gender agenda within the county. She is
important for the study since the office is instrumental in formulating gender policies and planning projects for women and
other marginalized groups. The ward administrators were chosen because of the role they play in identifying, communicating
and coordinating county government projects within the ward. The researcher therefore considered the ward administrators
key in development communication. The women groups were chosen because development initiatives for females are
channeled to the women through registered women groups. Leaders and members of the women groups were preferred
respondents because they were a good representation of the group members who in this case are females in Migori County
The county director of gender and the ward administrators were chosen through saturated sampling. Saturated
sampling technique is a non-probability sampling technique in which all 100 % members of the targeted population are
selected because they are two few to make a sample out of them. The women were purposively sampled for the study.
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Purposive sampling was used in this study because as Mugenda and Mugenda (1999) assert, the focus is on in-depth
information on a particular issue and not on making inferences or generalizations. Hence, the study targeted participants who
are known to have the information that served the purpose of this study, by virtue of their duties (Kombo and Tromp, 2006).
The study was conducted in two sub counties within Migori County: Nyatike and Kuria West. Migori County comprises
of eight sub counties namely Rongo, Awendo, Uriri, Suna East, Suna West, Kuria East and Kuria West. Out of the eight sub
counties, two sub counties were selected for the study because aaccording to Mugenda (2008), 30% sample size is sufficient
to represent a population to be used in social science research. Based on this theory, 30% of the total sub counties in Migori
County was used to determine the number of sub counties to be used in the study. 30 % percent of the 8 sub counties in Migori
County is 2. These two sub counties were chosen through purposive sampling due to their disadvantaged economic status.
The researcher selected the following categories of participants: county director of gender, 2 ward administrators, 10
leaders of different women groups in Nyatike and Kuria West 10 other members of women from groups that have benefitted
and 10 members from groups that have not benefitted from the development project initiatives in the county were also
purposively sampled for the study. There was also a focus group of 10 other members of women groups: 5 beneficiaries and 5
non-beneficiaries of the county economic development programmes. The study population is 43. According to various
scholars, the question of sampling in qualitative research is rather sticky since there are no clear guidelines or standards on
what may be considered the right number of samples. Most scholars agree that any sample of between 15 to 50 participants is
adequate (Charmaz, 2006) suggests that 25 participants are adequate for smaller projects .According to Ritchie et al 2003,
qualitative samples often lie under 50 while Green &Thorogood (2009 ) state that the experience of most qualitative
researchers is that the interview studies little that is new comes out of transcripts after you have interviewed 20 or so people
.For ethnography and grounded theory, ( Morse, 1994 ) has suggested approximately 30 to 50 participants : while ( Cresswell,
1998) suggests between 20 and 30 participants for grounded theory and between 5 and 25 for phenomenological studies.
4.3. Research Instruments
During the study two main methods of data collection were employed. They include the use of in-depth interviews
and focus group discussion. Tools for data collection were employed based on the indicators to be assessed and the objectives
of study. The following data collection tools/instruments were used:
4.5. Interviews
Interviews as a technique of generating data involve direct verbal interaction between individuals. It is intended to
get what a participant in the research thinks, the attitudes of that person and/or to explore a person’s reasons for thinking in a
certain way or for carrying particular perceptions or attitudes (Cohen et al, 2007). Interviews are one of the most important
sources of data in qualitative research (Mugenda and Mugenda, 1999) and are advantageous in that they provide in-depth
data. Interviews will make it possible to obtain data necessary to meet specific objectives of the study and also guard against
confusing the questions since the interviewer can clarify the questions thereby helping the respondent give relevant
responses. The interviews will enable the researcher develop a rapport with the participants and facilitate free exchange of
information. According to Gillham (2005), the relationship between the interviewer and the interviewee is responsive or
interactive, allowing for a degree of adjustment, clarification and exploration.
Interviews suited this study in terms of the factors noted by Gillham (2005) who says that interviews are suitable
when: small numbers are involved, they are accessible, they are key and you can’t afford to lose any, your questions...are
mainly open and require an extended response with prompts and probes...to clarify answers, if the material is sensitive in
character so that trust is involved: people will disclose things in a face-to-face interview that they will not disclose in any
anonymous questionnaire . The interviews will be conducted at the participants’ places of work and homes. They will be
conducted in the language the participants are comfortable using, that is, English, Kiswahili, Luo and Kuria. English is the
official language in Kenya and Kiswahili the national language. The two wards: Nyatike and Kuria where the study will be
conducted are predominantly inhabited by the Luos and the Kurias, therefore the local dialects will be employed where the
respondents neither speak English or Kiswahili. In cases where Kuria language will be the sole language employed, then the
researcher will seek translation services. Since these are the four languages the participants used, the researcher allowed for
flexibility so that the information could be delivered appropriately. Interviews were more flexible for the participant were able
to adapt to the situation and get as much information as possible. Very sensitive and personal information can be extracted
from the respondent by honest and personal interaction between the respondent and the interviewer. The interviewer can
clarify and elaborate the purpose of the research so that the respondents can give more complete and honest information.
Interviewers are however, able to get such information through interaction and genuine conversation. Interviews yield high
response rates mainly because it is difficult for a subject to completely refuse to answer questions or ignore the interviewer
(Gillham, 2005). The researcher interviewed the county director of gender, two ward administrators, a total of 10 leaders of
10 women groups, 20members from 10 different women groups found in Nyatike and Kuria West.
4.6. Focus Group Discussions
In focus group discussions (FGDS), a group of people are asked about their perceptions, beliefs and attitudes by the
interviewer (Cresswell 1994). The focus group discussions usually consist of 6 to 12 members (Berger 2009). The focus group
discussions were guided by semi structured questions. Semi structured questions were preferred because they are more
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flexible and thus generate reliable data. The FGDs are considered important for this study because data is collected in a large
group of environments, which provides a large volume of information from variety of perspective. FGDs provide an
environment where participants express ideas without fear of criticism as well as create a fuller and deeper understanding of
the phenomenon being studied. FGDs also stimulate spontaneous exchange of thoughts, ideas and attitudes in the security of
being in a crowd (Des Vos et al 2011).
According to Nielsen (1979), FGDs often bring out participants spontaneous reactions and ideas and let the researcher
observe some group dynamics and organizational issues. This is because in many the FGD is conducted as an open
conversation in which each participant may comment on other participants’ answers or respond to comments by others. To
encourage wider participation and deal with dominant members, participants should be told that the presence of each of them
and their perceptions are important for the discussion. At a practical level, FGDs are efficient in the sense that they generate
large quantities of material from relatively short time. Equally, they foreground the importance not only of content, but also of
expressions, because they capitalize on the richness and complexity of group dynamics (Kamberelis and Dimitriadis 2005)
One weakness of FGD is that it may be difficult to determine whether an individual’s process is subject to group
influence (Casey and Krueger 2000). Other problems may also arise from group management and logistics. However, these
problems can be considered as part of the group dynamics which are useful for the study.
The researcher conducted a focus group discussion of 10 women. 5 members of the group were from groups that had
benefitted from the county government development initiatives and the other 5 members were from groups that had not
benefitted from the initiatives. This mix ensured a balanced view of development communication in Migori County.
4.7. Data Analysis
Thematic analysis was done to analyze qualitative data in the study by emphasized indicative, examining and
recording patterns within data (Braun and Clark,2006). The process involved transcribing and coding so as to create
meaningful patterns. According to (Mugenda and Mugenda, 2003), the process included six steps: becoming familiar with the
data, generating initial codes, searching for themes, reviewing themes, defining and naming themes and producing report.
The data was first transcribed and checked for accuracy aided by content analysis. (Orodho,2009), defines Content
analysis as a procedure for categorization of verbal or behavioural data for purpose of classification, examining the intensity
with which certain words, points of view and emotionally laden words are used to express experiences. The, codes were
generated and data collated significant to each code. Emerging themes were noted from each code and collated into potential
themes. The potential themes were reviewed by checking against the coded extracts leading to a thematic map of the analysis.
The themes were then refined into specifics by generating clear definitions and names for each theme. Finally, there was a
selection of vivid extracts from the transcriptions, relating back of the analysis to the research questions and literature as per
themes and objectives (Braun and Clark,2006).
5. Findings
5.1. Gender Influence in Communication for Development in Migori County
The study sought to find out who between male and female the respondents would prefer to communicate
development issues in Migori County. To answer this, the following question was asked: Which gender can positively
influence you in communication for development Migori county?
The study found out the respondents that the females believe, females can positively influence them in
communication for development. They also indicated that they prefer that females communicate development issues to them
in the county. The following responses were common among respondents who preferred females to be the communicator of
development in Migori County:
‘Females have convincing powers and are transparent and genuine
Females understand female’s development status
Females speak better
It would be easy to express myself without any hesitation or fear or will be able to understand better what women go
through
Even though the preferences for male communicators of development was minimal, the responses are worth noting.
The following responses were given by respondents who preferred males as the communicator of development in Migori
County:
Male have knowledge
Men are more conversant with development issues
I trust men more
Men have personality and confidence when it comes to conveying important matters
The county director of gender, the ward administrators were also asked this question: Who disseminates the
messages of development for females in the Migori County? The study found out that development messages for females was
disseminated by whoever was available irrespective of gender. The messages were disseminated more by males being that
there were more males than female employees in the county.
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County director of gender:
I as female, disseminates development messages to females, when I cannot do it on my own, then a member of my
staff does it. In my department, I have five males and two females so any one can do it. the dissemination of the messages is
done by whoever is available. Since I have more male than female employees, then most of the time the function is performed
by a male
Ward administrator:
I am male, I disseminate the development messages for females. I also let the chiefs do it at barazas. In this ward, there
is only one female chief the other four are males. To add to that, In the county, there are 40 ward administrators, only 5 are
females
6. Conclusion
The county government officials represented by the director of gender and ward administrators indicated that the
dissemination of development messages for females was done by males. The county director of gender indicated that among
the employees in her department were more males than females. The ward administrators also indicated that it is the males
who disseminated development communication messages since out of the 40 ward administrators in Migori County only 5
were females. On the other hand, the females in Migori County prefer that the communicator of development opportunities
for females should be female. The preference for female communicator of development by females in Migori County is
supported by (Rashotte, 2007) who indicates that social influence is the process by which individuals make real changes to
their feelings and behaviours as a result of interaction with others who are perceived to be similar.
The females preferred female communicators for different reasons. They indicated that: ‘Females understand females
development status’. This is in consistent with the findings of Meeker & Weitzel (1998) that people are likely to show greater
receptiveness to female influence by a woman who is collaborative and whose goals appear to focus more on helping others
achieve their goals. Another recurring response was that ‘It would be easy to express myself without any hesitation or fear or
will be able to understand better what women go through.’ This response is consistent with the findings of Gray, (1992) and
Tannen, (1990) which show that women see the purpose of communication to create and foster an intimate bond with the
other party by talking about topical problems and issues they are communally facing. Von Hippel, Wiryakusuma, Bowden, &
Shochet, (2011) In their work -Stereotype threat and female communication style also agree with the findings of John Gray and
Deborah Tannen when they state that although it may seem that the female communication style might be the weaker form, it
can also be said that females are more able to establish a rapport that encourages response because of their ability to
empathize and connect. While male communication style usually centers around their own independence, female
communication style reflects their need for connectedness. This therefore points to the possibility of females to easily
influence other females in the process of communication for development.
The other reason for preference for females is that: females speak better ‘This finding is a contrast of other findings
that report that females are inferior in communication competence. Findings by Martin, (1996), Pierce, (1995) and Williams,
(1995) indicate that men tend to value male input over female input and assume that men are more competent than women.
These findings were however based on response from men while this study only focussed on the views of females. Further,
according to Buchan, Croson & Solnick, (2008) communication style differences frequently lead to women being evaluated as
less competent than men. There is need to further investigate the communication competence of males and females. However,
the fact that the respondents believe that female speak better than males could point to an emerging acceptance of the
capability of females in the realm of communication. The respondents also indicated that prefer communicators for
development because ‘Females have convincing powers and are transparent and genuine. This is in consistence with the
finding of Deal, (2000) that indicate that males are also more likely than females to intentionally withhold information to
further their own positions or harm another’s position. The transparent and co-operative nature of females can therefore be
harnessed to improve communication for development targeting females.
The reasons for preference for male communicators of development cannot also be ignored. One of the reasons for
preference for male communicators of development is that males are confident. This response corresponds with the findings
of Lakoff (1996) that indicate that theorists have suggested that these gender differences in communication styles put women
at a disadvantage when interacting with others because they speak more tentatively than men, who are known to speak more
assertively, thus leaving the impression that men are more confident and capable as leaders .This calls for training of female
communicators of development to be confident so that the messages of development being disseminated can have an effect on
the target audience. This finding by Lakoff, (1996) can also explain the reason why the females think that men are more
conversant with development issues.
I trust men more’, this was another reason given by a respondent for justifying her response for male communicators
of development. This response could be evoked by the hierarchical position of males and females in the society. Lorber, (2004)
& Amadiume, (2015) agrees that there is a long-term experience that has stratified gender into explicit positions that place
men above women. The society places men in a position higher than women. So, men are likely to be trusted more than
females. This sex role leaning leads women to convince themselves that they are subordinate to men and subsequently leads
to a culture trap (Claes, 1999). In order, to break such stereotypes there is need for a shift in socialisation where females and
males will be nurtured as equals of each other.
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7. Recommendations
The study recommends that the county government of Migori should put emphasis on gender while disseminating
information on communication for development targeting females. The messenger is as important as the message. Therefore,
the county government should give importance to the preference of females in who should communicate development issues
to women. In particular female county officials should be charged with the responsibility of communicating development for
females in Migori County. In addition, gender influence is a critical component in communication for development. The gender
of the sender of information of development is important in order to have the desired response from the target audience. So
as the messages of development are disseminated, it is important to have a match between the gender of the person
disseminating the information and the gender of the receiver of the information.
The county government should adhere to the two third gender rule as it employs county officials so that
communication for development is not dominated by one gender. This will ensure gender inclusivity in communication for
development. Further, the person delivering the information on development must also possess the appropriate
communication competencies.
8. Suggested Areas for Further Research
Further research can be done to establish:
 Influence tactics employed in development communication targeting females
 Influence of female communicators on the development uptake of females
 The preferences of the sender of communication for development for other groups such as the youth, the people
with disability among others.
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